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Visit Duration

17m
5.6%

Returning Rate

21%
16.7%

Total Visitors

22,095,067
3.63%

Turn In Rate

27%
8.0%

Footfall to Sta�

53
3.6%

Revenue to Visitor

$195
18.9%

New Visitors

79%
3.7%

Sale Conversation

15.6%
12.2%

Highest Rise

Las Vegas
17.9%

Highest Drop

New York - Seaport
25.8%

Highest Turn In Rate

Livingston
42%

Lowest Turn In Rate

Edinburgh
14%

Report Period: 23/11/2014 - 29/11/2014 (week 47)
COMPANY-WIDE WEEKLY REPORT
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VISITOR COUNT
Average = 904 Average = 584
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OUTSIDE TRAFFIC
Average = 1000 Average = 1500Start End Average = 1000
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HOURLY TREND 
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DAILY TREND
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TRAFFIC PROFILE (WEEKDAYS) 
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TRAFFIC PROFILE (WEEKEND) 
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MONTHLY TREND
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2014 2013

Monday
Tuesday
Wednesday
Thursday
Friday
Saturday
Sunday

14,420
14,680
19,320
17,210
16,340
27,490
24,630

28.5%
31.2%
5.6%
15.6%
29.3%
68.9%
28.9%

Week 47 This Year

11,220
11,190
18,300
14,890
12,640
16,280
19,110

Last Year Changes

Total 452,110 252,010 79%

VISITOR COUNTS



Visitor Count Outside Tra�c Turn In Rate Average Visit Duration
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SUMMARY TABLE

Transaction Count

428

276

323

-35.44

16.89

Visitor Count

1752 

Transaction Count

829

Sales Transaction

47.32%

Sales Volume

$337195.4 

Visitor Count

1752 

Transaction Count

829

Sales Transaction

47.32%

Sales Volume

$337195.4 

Visitor Count

1752 

Sales Transaction

47.32%

Sales Volume

$337195.4 

Transaction Count

829
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MONTHLY TREND
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2014 2013

Monday
Tuesday
Wednesday
Thursday
Friday
Saturday
Sunday

12.3%
10.9%
15.4%
21%
19%
18.9%
20.4%

13.9%
12.1%
7.7%
65.4%
9.5%
5%
27.5%

Week 47 This Year

10.8%
12.4%
14.3%
12.7%
21%
18%
16%

Last Year Changes

Total 21.4% 17% 25.9%

TRAFFIC PROFILE (WEEKDAYS) 
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VISIT DURATION

MONTHLY TREND
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Week 47 This Year
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Last Year Changes

Total 20 min 18 min 11.1%

WEEKLY TREND

10

20

30

Week

2014 2013

A B C D E F G H I J K L M N O P Q R S T

A
vr

. V
is

it 
D

ur
at

io
n 

(m
in

)

DAILY TREND

5

10

15

20

Day

2014 2013

15 Oct (Mon) 16 Oct (Tue) 17 Oct (Wed) 18 Oct (Thu) 19 Oct (Frii) 20 Oct (Sat) 21 Oct (Sun)

A
vr

. V
is

it 
D

ur
at

io
n 

(m
in

)

CLASSIFICATION BY ENGAGEMENT
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WEEKLY TREND
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CLASSIFICATION BY VISIT FREQUENCY
Returning CustomerNew Customer

1
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3
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Frequency Within 1 month Within 2 months

17% 83%
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Average

MONTHLY TREND
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2014 2013

Monday
Tuesday
Wednesday
Thursday
Friday
Saturday
Sunday

13%
11%
15%
17%
22%
21%
20%

8.3%
15.4%
7.1%
13.3%
4.8%
5%
5.3%

Week 47 This Year

12%
13%
14%
15%
21%
20%
19%

Last Year Changes

Total 19% 15% 26.7%

RETURNING CUSTOMERS

MONTHLY TREND
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2014 2013

Monday
Tuesday
Wednesday
Thursday
Friday
Saturday
Sunday

14,420
14,680
19,320
17,210
16,340
27,490
24,630

28.5%
31.2%
5.6%
15.6%
29.3%
68.9%
28.9%

Week 47 This Year

11,220
11,190
18,300
14,890
12,640
16,280
19,110

Last Year Changes

Total 452,110 252,010 79%

SALES CONVERSATION



Campaign Period: 05/02/2020 (11:00 - 15:00)
AMWAY MALAYSIA - AMWAY PONDEROSA - THE POWER OF 5 CAMPAIGN REPORT

Visitor Count

255

Transaction Count

154

Sales Volume

$44976.3

Sales Transaction

60.39%

CAMPAIGN ANALYSIS
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HOURLY TREND 
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SITE SUMMARY

Region

Visitor Count Turn In Rate

Shanghai

Beijing

Dalian

Hunan

Jiangsu

Hong Kong

Hefei
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Visit Duration Sales Converstion

This Week Changes (%)This Week Changes (%)This Week Changes (%)This Week Changes (%)This WeekRank Changes (%)
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